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   A New Pathway for a Healthier – and Safer – Workforce Pamela A. Hymel, MD, Ronald R. Loeppke, MD, 
Catherine M. Baase, MD, Wayne N. Burton, MD, Natalie P. Hartenbaum, MD, T. Warner Hudson, MD, 
Robert K. McLellan, MD, Kathryn L. Mueller 

   Energy At Work A Look At Generating A Vital Commodity For Success At Work Today Written By 
Cranfield School Of Management In Association With Lucozade Energy 



   EnergyPoint – . 

   , .  
, 

. 

   : .  
 –  (power 

napping). 

   , ,  
, .  

,  
, , ,  

! 

    
 –  MetroNaps, Napshell, Alberto Frias. 

. , . 

    
, ,  

. .    : 

    

    

    ( ) 

    

   , , , : 

   1.  – . -
! 

   2.  – .  25 %  
! 

   3.  – . ! 

   4.  – . :)  
,  – , . 

   5.  – ! , , , , , 
! 

   ! 

    « !» 

    (  – ) – ,  
. : 

    – ! . .  – .  
 ( , ),  

 ( ). 

   ,  10–20 
. 

 : PRESSI ( HERSON )



   : 

   – ! 

   –  –  100  

   –  – ! 

   –  – ! 

   – ! 

   –  – ! 

   –  – ! 

   : 

   –  

   –  

   –  

   –  – « !» 

 



 

 
 

 : PRESSI ( HERSON )


